KEY REALIZATIONS FOR
PROFESSIONALS

You cannot want it for a family more than they want it for
themselves.

Our effect will be so much greater if we can capitalize on language
patterns and interactions already existing in the family.

The family’s goals may be different than ours for them. If we accept
and value their goals, we will be more effective in promoting
positive outcomes.

While family talk and behavior may not match our own we must not
assume that it needs fixing/altering.

Parents have the power.
You do not have to teach everything the child needs to know. Don't

teach tricks, endow the family with skills that they can adapt to fit
their culture.
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Their Words, Their World

Culturally Relevant Intervention
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